The NSPCC Underpants Rule Campaign
UK
Type of intervention

Book/Guide

Target group/s, level/s of prevention and sub-group/s:
Primary prevention
Young Children (0-5 Years), Children (6-11 Years), Adults (21 Years +) | Male & Female |
Book/Guide | English, Welsh
Primary prevention
Young Children (0-5 Years), Children (6-11 Years), Adults (21 Years +) | Male & Female |
Book/Guide | English, Welsh

Target population
Parents and carers of children aged 5-11 years.

Delivery organisation
The National Society for the Prevention of Cruelty to Children (NSPCC), a national charity/NGO in the UK.

Mode and context of delivery
The NSPCC’s Underwear Rule campaign aims to help keep children safe from sexual abuse by providing parents with a
simple way of talking to young children (5-11 years old) about staying safe without using scary words. It takes a light
hearted approach to help children remember the rule. An acrostic was developed for the campaign, “Talk PANTS”, to
help parents explain the elements of the Underwear Rule. The campaign has several supporting guidance documents:
a guide for parents and carers on the Underwear Rule, supporting guidance for parents on how to talk about keeping
safe and a guide for parents to use with their children. Resources are being developed for teachers and for parents for
children with disabilities. All the guides are available online and in leaflet form.
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Level/Nature of staff expertise required
The materials are designed for use by parents and children without the need for professional involvement. Contact
details are provided for support from professional social workers should this be required, either for parents (the
NSPCC’s Helpline) or for their children (ChildLine).

Intensity/extent of engagement with target group(s)
The guides can be read in a short time (around 15 minutes) but are intended to prompt conversations and provide an
opportunity for questions and discussion. The Underpants Rule should ideally be used as a prompt on a number of
occasions, rather than as a one-off.

Description of intervention
The NSPCC’s Underwear Rule campaign helps parents talk to their children about staying safe from sexual abuse.
Simple conversations, such as how to cross the road safely, help keep children safe. The Underwear Rule helps
children understand that their body belongs to them, that they have a right to say ‘no’ and they should always talk to
an adult they trust if they are worried. An easy way to understand the Underwear Rule has been created called “TALK
PANTS”. Each line of PANTS covers an element of the Underwear Rule and provides a simple and memorable message
as follows:






Privates are private
Always remember your body belongs to you
No means no
Talk about secrets that upset you
Speak up - someone can help

A number of resources are available on-line (see www.nspcc.org.uk/underwear) and in print. These include:





A guide for parents and carers
How to talk about keeping children safe (for parents)
A guide for children
Resources for use by teachers (currently in production)

Links to ChildLine are provided for children who want to talk in confidence to someone outside the family.
Parents were consulted on the barriers to speaking about sexual abuse with children as part of the research that
informed this campaign. As a result, guidance on how to talk about keeping safe includes how to raise the subject and
learning to listen, being aware of opportunities to talk and finding answers to your child's questions. The approach
taken is light hearted and avoids using scary words or mentioning sex directly. Materials are available in English and
Welsh.

Evaluation
A number of measures are being used to evaluate parents’ confidence about talking with their children about staying
safe from child sexual abuse, their knowledge of what to say and the proportion of parents who have spoken to their
2
© Lucy Faithfull Foundation 2015, Eradicating Child Sexual Abuse (ECSA)
Reference No: CP6 | VP46

children. This research is based on a representative sample of parents of children aged 5-11 years across the UK.
Evaluation is not yet complete.
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Contact details
Stephen Nutt - Senior Campaigns Officer, NSPCC – stephen.nutt@nspcc.org.uk
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