
Know Your Power 

Target population 

The Know your Power social marketing campaign is targeted at college students. 

Delivery organisation 

Know your Power was created by Soteria Solutions. Soteria Solutions are national leaders in 

the area of sexual and interpersonal violence harassment prevention. 

Mode and context of delivery 

Know your Power uses an array of online and printed marketing strategies to raise awareness 

of sexual violence and inspire action around college campuses. Colleges can choose to 

implement these as a preventative measure, or in response to a situation that may have arisen 

on campus related to student sexual violence. Soteria Solutions state that Know your Power is 

best implemented in collaboration with other interventions targeting sexual violence, such as 

Bringing in the Bystander 

Level/Nature of staff expertise required 

Staff are required to make sure the different elements of the campaigns are visible to as many 

students as possible on campus. No specific expertise has been suggested as necessary by 

Soteria Solutions, however as the campaign may give rise to questions and disclosures then it 

would feel appropriate for staff to understand how to best support their students in this area. 

Intensity/extent of engagement with target group(s) 

The intensity of student engagement is to be determined by each individual college, however 

the more social marketing materials the students are exposed to, then the more the students 

are going to view, consider and reflect on the materials. Student engagement could be 

amplified by staff facilitating discussions with their students about the social marketing 

materials. 

Description of intervention 

The social marketing campaigns focus on reducing sexual and relationship violence and 

stalking on college campuses. Know your Power is nationally recognised and consists of a 

series of images which portray realistic and thought-provoking scenarios that highlight the 

important role all members of the community have in ending sexual assault, relationship 

violence, and stalking. The images can be used to model and reinforce your bystander 

intervention skills and strategies, preferably in collaboration with other bystander 

interventions. 

The aims of the campaign are to: 



 gain an understanding of what bystander responsibility is through the presentation of 

concepts and examples 

 gain an understanding of individual and situational factors that facilitate appropriate 

bystander intervention 

 be able to identify the range of unacceptable sexual behaviors and become aware of 

the prevalence and context of sexual violence 

 increase their empathy for victims 

 understand the role community members can play in preventing sexual and 

relationship violence and stalking and reducing its negative consequences 

 cultivate skills in identifying situations where bystander intervention may be 

appropriate 

 gain knowledge of resources that are available to support bystanders and 

victim/survivors 

 express motivation and commitment to be an active bystander 

 be able to describe the range of potential bystander behaviors and situations where 

action might be appropriate 

 gain knowledge of resources that are available to support bystanders and 

victim/survivors. 

Materials can be purchased in bundles on the Soteria Solutions website. Below are two 

examples of posters that can be displayed on campus or posted online, for example in online 

student forum 

 

Evaluation 

Potter (2012) invited undergraduate students (N=353) to participate in a public awareness 

survey before and after a six-week Know your Power campaign was administrated 

throughout their college campus. The research found that exposure to the Know your Power 

campaign increased student awareness of their role in reducing sexual and relationship 

violence and stalking, increased their expressed willingness to get involved in reducing the 

incidence these types of violence, and resulted in participants being more likely to report 

having acted to reduce these types of violence.  
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Contact details 

https://www.soteriasolutions.org/college/ 

9 Madbury Road, Suite 404, Durham, NH, 03824, United States 

(603) 862-7020 

info@soteriasolutions.org; https://www.soteriasolutions.org/contact for the contact form 
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